					

[bookmark: _GoBack]This course is designed as a guide of a complete outline for the technical managerial functions the enables the to deal with the present and anticipate the future. Basically the course tackles the marketing problems i.e., the growing role of market forces, the need to balance equity of access with equity of outcomes, and the gap between planning for population health versus the efficient managerial decisions. The main focus of this course are on why, when, where, how, and for what purposes to do certain activities before actions are required. It highly emphasized the economic status of the country and the criteria for measuring its components. It includes the nature, importance, types of market planning, and the process of strategic planning from their different perspective i.e., classical, rational, steps of strategic planning, stages of strategic planning, different types of data needed.
